Every day in America, about 113 women and men die of breast cancer.
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Every day in America, about 113 women and men die of breast cancer. This is one person every 13 minutes-a number that has stayed stubbornly constant despite decades of progress against the most common cancer diagnosed in women. A disappointing number as well, given the leaps and bounds made against breast cancer in the 35 years since Susan G. Komen opened its doors and launched the breast cancer movement in 1982.
It is important to speak of the progress we've made against this deadly disease; to show and celebrate the stories of women and men who have overcome breast cancer.
But what, we ask ourselves, of the more than 40,000 women and men who are still dying of breast cancer each year? Women and men who may have "beaten" breast cancer years earlier, only to find it has returned with a viciousness and cunning that turned their years-ago victory into a suddenly cruel race against time?
And what of the women and men whose odds of surviving breast cancer are significantly diminished because of the color of their skin, their economic status, their insurance provider, or even their zip code? How could we ensure that all women and men have the same fighting chance at life as their neighbors?
This was the impetus behind More Than Pink® -the initiative we launched in the fall of 2016 to dig below the surface of our signature color. We knew that "pink" has made many things possible. In our 35th year, we also knew we must stretch further, go deeper and set an aggressive but achievable goal that will save lives. We determined we needed to be More Than Pink, and set a Bold Goal to reduce the current number of breast cancer deaths in the U.S. by 50 percent, by 2026.
We are doing so by taking aim against the breast cancers that kill -aggressive breast cancers and metastatic breast cancer, or cancer that has spread to distant organs, where it is not curable. We also are doing so by building on our decades-long commitment to provide access to timely, high-quality care to reach women and men where they live, and by launching the African-American Health Equity Initiative, with funding from the Fund II Foundation. This is a national initiative with a local focus, targeting African-American women in the 10 cities with the greatest breast cancer disparities. Nationally, African-American women die of breast cancer at rates 40 percent higher than white women; in the 10 cities we have targeted, that rate is as much as 70 percent higher.
You will read more about these important initiatives in the pages that follow.
We determined we needed to be More Than Pink, and set a Bold Goal to reduce the current number of breast cancer deaths in the U.S. by 50 percent, by 2026.
Our research portfolio -at $956 million since our founding -is the largest breast cancer research portfolio of any nonprofit and second only to the U.S. government. This past year's research investment demonstrated our commitment to our Bold Goal, with more than 40 percent of our funding dedicated to research to treat, detect and one day prevent metastatic disease.
At the same time, our network of Affiliates took action to bring the metastatic community to the forefront of our work, with many launching metastatic breast cancer symposia to advocate and support women and men facing metastatic disease.
In the coming year, we will build on those national initiatives that underlie our passion for innovation, in areas like Big Data. We also will explore new ways to deliver our mission in our community, through an enhanced focus on things like patient navigation programs, which have been proven to reduce breast cancer mortality. We will build on our existing reach and seek new partnerships among breast cancer organizations and the larger nonprofit sector as well. In this way, we will extend Komen's influence, expertise -and impact.
The Komen Board of Directors is fully committed to these initiatives, which build on Komen's legacy of leadership and innovation -a legacy that has made a difference in the lives of millions.
We must do so, mindful always of the millions of people who count on us each year to lead in breast cancer research and community outreach -efforts that will continue to save the lives of women and men living today, and generations to follow.
Our Bold Goal sets the stage. We are marching aggressively to achieve it. The following pages show how.
Please join us.
Very truly yours,
Connie O'Neill Chair Susan G. Komen Board of Directors As we do so, we will continue to enhance our fundraising programs and expand the potential of our signature events such as the Susan G. Komen Race for the Cure and the Komen 3-Day. There are many breast cancer and nonprofit organizations vying for donor dollars, and thousands of events in which people can participate. By better showcasing the urgency of our cause and Komen's work to improve people's lives, we are confident that we can motivate the one million people who currently participate in our events to deepen their relationship with us, and inspire the millions of others who are looking for a new charity of choice to make an impact through us.
Bold Goal Overview
Dr. Danny Welch lost six aunts to cancer. Dr. Maria Soledad Sosa's mother has breast cancer. Dr. Elizabeth Welberg's mom does, too. Other Komen-funded researchers have lost their mothers, sisters and friends to this disease, or are living with breast cancer themselves. Our eight Scientific Advisory Board (SAB) members, 70 Komen Scholars, and hundreds of research grantees and hundreds of patient advocates work every day to save people they may or may not know, to honor people they've lost, and to make a difference in the world.
These are the people behind the rather generic term "breast cancer research." We know our Komenfunded researchers to be the best and brightest in the world. They include our SAB and Komen Scholars -the pre-eminent experts of their fields -who guide our breast cancer research investment that as of FY17 was $956 million, the largest of any nonprofit and second only to the U.S. government. We also support early-career investigators, the next generation of researchers who are bringing their creativity and energy to answer critical questions in breast cancer research. Patient advocates, too, are important members of Komen-funded research teams, providing the patient voice to help ensure the research has the greatest patient impact.
All of them are passionate about their work and helping us to achieve our Bold Goal to reduce the current number of breast cancer deaths in the U.S. by 50 percent by 2026. Because they are often caring for patients, they know where the cutting-edge research lies that may save lives. Because they are caring for patients, they know how lack of access to medical care determines whether some women will live or die. Because they are in the trenches -working in their This is why our Bold Goal focuses in two areas: communities, advocating for women and men with breast cancer, and in many cases personally impacted by breast cancer -they know all too well that our mission is urgent.
• On discovering and delivering breakthroughs to address metastatic breast cancer, that is, cancer that has spread to the lungs, brain, liver or bones, where it is not curable.
• On achieving health equity -ensuring access to and receipt of timely, high-quality cancer care for all.
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The largest nonprofit funder of breast cancer research outside the federal government (cumulative, since 1982) 
$956M
Invested Some Komen-funded researchers have lost their mothers, sisters and friends to this disease, or are living with breast cancer themselves.
In the laboratory, Komen's research funding helps Dr. Sosa find a way to put metastatic cells to sleep, before they spread. Dr. Welberg is studying how weight gain may impact breast cancer progression and response to therapy. Dr. Welch is seeking to understand why breast cancer cells metastasize in the first place -in hopes of one day of stopping metastatic breast cancer (MBC) before it develops.
And these are just three of the 96 researchers we funded this year -all working on ways to discover and deliver the cures for breast cancer, especially the breast cancers that still kill.
In FY17, we increased our investment in metastatic breast cancer research to more than 40 percent of our $30.7 million in research funding. We supported tools such as a new metastatic trials finder (with breastcancertrials.org) to help women and men find clinical trials that can extend their lives, or contribute to a growing body of knowledge that may save others.
And in our communities, Komen Affiliates brought together experts with MBC patients to address their issues and offer support and help.
Advances in medical science are already helping many women and men with MBC live longer, with a higher quality of life. That's progress, but not enough. Our goal is to first reduce death from MBC, and then to ensure that no one dies of MBC, ever again.
In FY17, we increased our investment in metastatic breast cancer research to more than 40 percent of our $30.7 million in research funding. Research is critical to ending breast cancer and essential to achieving our Bold Goal. But ensuring quality care for all is equally important, because we have learned over our 35 years that all the research in the world will not help if its benefits don't reach women and men who need it.
Our expert advisors believe as many as 30 percent of breast cancer deaths could be avoided if all women and men had access to, and received, timely high-quality health care and used the drugs and technologies throughout the continuum of care that are available to us today.
Komen has invested more than $2 billion in funding for local and national programs that strive to ensure women and men who need financial, medical or psychosocial support receive the help they need. Today, too many people die because of issues unrelated to actual treatment -for a lack of affordable insurance, or resources, or the support they need before, during and after their treatment.
Our Komen Affiliates are key to understanding the needs of their communities. Community partners funded by Komen provide breast cancer screenings, diagnostic tests, medical supplies, out-ofpocket medical costs, surgeries and other therapies, transportation to treatment, culturally sensitive education, patient navigation programs -even emergency living expenses.
We have led and continue to lead with programs to ensure all women and men -regardless of who they are or where they live -are served.
In some cities, the mortality gap between African-American and Caucasian women is as high as 70 percent.
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Quality Care For All
Health Disparities
Differences in breast cancer outcomes among specific groups, such as race/ethnicity, age, disability, socioeconomic status, sexual orientation and education
Health Equity
Attainment of the highest level of breast health for all people, ensuring that everyone has full access to breast health opportunities that enable them to lead healthy lives Achieving health equity requires an intense focus on areas of greatest need. The need for health equity is most critical for African-American women in the U.S., who are more than 40 percent more likely to die of breast cancer than white women.
In some cities, the mortality gap between African-American and white women is as high as 70 percent.
This must change, and Komen is partnering with the community to lead the way.
In partnership with the Fund II Foundation, Komen launched the African-American Health Equity Initiative (AAHEI) to reduce disparities in breast cancer outcomes in the African-American community. The AAHEI's initial focus is in the 10 metropolitan areas in the U.S. where the disparities are greatest.
Ours is a collaborative effort with the civic, health, government and faith leaders who are the experts and trusted community members in these cities. In each city, Komen has been convening roundtable discussions, working side-by-side with these leaders to identify the interventions they know to be the most relevant to their communities. Over time, we will take what we learn in the 10 cities to more cities and towns across the U.S.
We know that locally-led programs work. In Chicago, with $2.6 million in funding from Komen, the Metropolitan Chicago Breast Cancer Task Force was able to reduce the mortality gap between African-American and Caucasian women by 35 percent in five years -proof that a collaborative, systems-oriented approach, and a determined community, can and will save lives.
African-American Health Equity Initiative
A f r ic a n -A m e r ic a n w o m e n a r e o f t e n d ia g n o s e d w it h la te r s ta g e d is e a s e , w h e n tr e a tm e n ts a re li m it e d a n d c o s tl y A f r ic a n -A m e r ic a n w o m e n a r e o f t e n d ia g n o s e d y o u n g e r, w it h m o re a g g re s s iv e b re a s t c a n c e r
A fr ic a n -A m e r ic a n w o m e n d ie 4 0 % m o r e fr o m b re a s t c a n c e r th a n w h it e w o m e n WHY KOMEN
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Our Bold Goal sets our organization's course; our focus on health equity and research, the strategies that will make our goal a reality.
This goal is a new chapter in a long story of Komen taking bold steps forward, and leading the way in the fight against breast cancer.
Komen's grassroots Network of Affiliates and supporters has been the backbone of our organization since opening our doors in 1982. Driven by passion, we tore down the stigma and shame of the words "breast cancer," launching a movement that unapologetically talked about a disease that was taking the lives of our family members and friends. Today, Komen Affiliates and volunteers nationwide work tirelessly to identify the greatest needs in each community, and then raise -and invest -funds that will meet those local needs. Whether it's transportation to and from treatment, financial support to help with the cost of care, or an experienced and caring navigator who ensures a breast cancer patient gets through the complex health care system and accesses the treatment she needs -Komen Affiliates are the hands and heart of the Mission. Our community is an asset unlike any other -one that reaches into homes, clinics and neighborhoods across the country.
Our organization's vision of a world without breast cancer means Komen must have a broad vision of where we've been, and where we're going. The last two decades alone have brought about significant advances in the way we detect, diagnose and treat breast cancer. Our progress is exponential, and to stay ahead -to be smarter than breast cancer -we must learn from the past and realize the potential of the future.
Big Data is one way Komen is again leading the way, convening experts to discuss how we safely and securely share data from patients, clinical trials, research, studies -everything -to accelerate research and bring treatments to patients faster. It is a tool that we have only just begun to wield that will allow us to discover breakthroughs for incurable cancers, address breast cancer disparities, and achieve our Bold Goal. We have tapped powerful technology in many other facets of our lives -it's time to bring more of its benefits to breast cancer patients.
We also look to our elected officials at the state and federal levels, holding them accountable to their constituents who are facing or may someday face breast cancer. We fight to ensure that funding is available for programs that provide the underserved with the quality care they need. We demand that policymakers sustain and increase biomedical research funding to advance scientific discovery and grow our arsenal to fight breast cancer. We show them the need, and call on them to prioritize the health of all people -an issue that knows no party lines.
We look around the globe, where countries face an existing or emerging breast cancer crisis, and see how we can apply our knowledge -by using the painstaking lessons we had to learn as a scientific, academic and civic community about how to care for those with breast cancer -to help countries meet the needs of their citizens, and improve the way we care for patients in our own backyard. And ensure that where a woman lives does not determine whether she lives.
...the stories and faces of a select few of Komen's "heroes"...
Our launch of More Than Pink celebrated "The List" -a group of everyday heroes, scientists, clinicians, advocates, community leaders, athletes, musicians, and public figures who were honored for their contributions and impact in working for women and men facing breast cancer. "The List" honorees were visible throughout National Breast Cancer Awareness Month (NBCAM), spreading the More Than Pink message during national sporting events, concerts, races, educational webinars, news and talk shows, social media, and beyond. Additionally, the stories and faces of a select few of Komen's "heroes" were showcased in public service announcements (PSA) and advertisements streamed on a variety of traditional and digital media platforms throughout the country.
"The List" Launches More Than Pink
Dr. Mary-Claire King Dr. Craig Jordan Laura Bush Lorraine Hutchinson make a bigger, bolder impact and be "More Than Pink."
Komen announced its Bold Goal to reduce the current number of breast cancer deaths in the U.S. by 50 percent by 2026 and is now rallying supporters to take the extra step -make a bigger, bolder impact and be "More Than Pink®." The More Than Pink movement kicked off in October 2016, and celebrates heroes who have made a significant impact in the fight to end breast cancer. Whether you're the doctor who won't give up on a patient, the volunteer who gives their free time to ensure the Race for the Cure goes off without a hitch, or the child who sells lemonade in honor of his or her mother; More Than Pink provides the inspiration for everyone to act, donate, and get involved.
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We have committed to reduce the current number of breast cancer deaths in the U.S. by 50% by the year 2026. • Our longest-standing partner, American Airlines, featured Komen's PSAs during their inflight broadcast and featured our hero ads in American Way Magazine. AA also experienced unprecedented fundraising success through their Miles for the Cure program, raising more than $1 million in just 31 days.
Making More Than Pink Possible
Our valued More Than Pink launch partners truly made More Than Pink possible.
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In March 2015, Sandra Lee was diagnosed with early-stage breast cancer and publicly documented her story, leading up to her decision to undergo a double mastectomy just weeks after her diagnosis. Ms. Lee has been honored on Capitol Hill with the Congressional Families "Excellence in Cancer Awareness Award," Eleanor Roosevelt Foundation's "Val-Kill Medal of Honor" and the "Spirit of Life Award" from City of Hope. Sandra has also received the "Presidents Volunteer Service Award" and the "Ellis Island Medal of Honor" for her outspoken Activism and Advocacy on behalf of women and children's health and well-being.
• We were thrilled to have Simon Property Group sign on to be another launch partner, bringing
More Than Pink to life within their 180 Mills, Malls, and Premium Outlet locations across the United States. With a $1 million guaranteed donation per year for 2016 and 2017, Simon certainly showed us all how they are More Than Pink.
• Thanks to another launch partner, Conde Nast, we saw multiple familiar faces representing More Than Pink, as they placed advertisements in their magazines featuring our heroes John Cena and Allison Titus. Between their print, web, and e-newsletter support, we saw more than $1.5 million dollars of in-kind support throughout those multiple platforms, taking More Than Pink near and far.
• In their 7th year of partnership with Komen, Bank of America turned More Than Pink this past October with creative hero collateral visualized throughout nearly 5,000 financial centers and 18,000 ATMs across the country.
Multi-Platinum country music superstar and "The List" honoree Jason Aldean at the Grand Ole Opry performed his 11th annual "Concert for the Cure" as part of the venue's 2016 "Opry Goes Pink." After flipping the switch on the Opry's signature barn backdrop to turn it pink, Komen representatives stood onstage as Jason presented a check for more than $450,000 benefiting Komen Central Tennessee. Jason has been a cherished partner, contributing more than $3.3 million to Komen since the partnership began in 2005. In addition to promoting the concert twice during an appearance on ABC's nationally televised Good Morning America, highlights from his Opry performance also appeared in outlets including: 
Engaging our Donors
Heron Therapeutics, Inc. and Susan G. Komen supporters exceeded the goal of a matching grant challenge by raising $2.6 million for Komen's breast cancer research and community-based programs. The Heron Matching Program launched on Giving Tuesday, Nov. 29, and extended through year-end of 2016. The program -aimed at communicating the importance of supportive care in breast cancer treatment -marked the beginning of a partnership between Susan G. Komen and Heron Therapeutics, whose goal is to help ease side effects of chemotherapy in breast cancer patients.
In March of 2017, the Milburn Foundation, Inflammatory Breast Cancer (IBC) Research Foundation, and Susan G. Komen teamed up for a second time to advance research into IBC -an aggressive type of breast cancer that is hard to diagnose and progresses quickly. Thanks to an innovative approach that maximized donor dollars through a matching gift campaign, and a focus on such a vital breast cancer topic, the partnership raised more than half a million dollars in just one month -surpassing the original goal ten-fold. Through vision, creative thinking and action, the organizations raised muchneeded funds for IBC research.
With more than 140 events across the globe, Race for the Cure involves more than 850,000 participants and volunteers who have helped to raise more than $2 billion since its inception while educating and honoring those affected by breast cancer. Up to 75 percent of funds raised stay in the local communities to fund education, screening and treatment programs while 25 percent of the net proceeds goes towards Komen's national research program. Tina McDonough was honored as a More Than Pink hero for her 3-Day team, "Valley Girls and Guys!", which has raised more than $2.6 million for breast cancer research and community programs.
Partners and Fundraisers Moving Us Closer to our Bold Goal
Tina's Story: Losing a dear friend to breast cancer made Tina McDonough realize that she had to do something to ensure that no one else died of the disease. In 2007, Tina began walking in the Susan G. Komen 3-Day. Her team, "Valley Girls and Guys!", continued to grow each year and today is one of the largest 3-Day teams in the country. Tina is more than a team captain. She is a true leader, rallying others in the fight against breast cancer. But walking wasn't enough for her. In Tina's hometown of Seattle, she founded her own nonprofit with the goal of providing direct patient support to women and families battling breast cancer. Susan G. Komen's Do-It-Yourself fundraiser program allows individuals to raise money and make an impact in the fight against breast cancer in their own unique way. The program which hosted 1,250 fundraisers throughout the year -from climbing Mt. Kilimanjaro to selling lemonade -raised more than $1.39 million for research and community programs.
Dylan Whitesel and Sanzio Angeli, who have been friends since they were teenagers, wanted to raise money to support Dylan's mother, who had been diagnosed with StageIV metastatic breast cancer when Dylan was in the 7th grade. Out of this commitment came Rocket4theCure. On October 26, 2014, the two friends launched 3,973 rockets simultaneously, shattering the Guinness World Record. The rockets, which people could sponsor in honor or memory of a loved one, were such a successful fundraiser that Dylan and Sanzio were able to donate $20,000 to Komen Central Virginia, for breast cancer research, treatment and awareness programs. Dylan and Sanzio are More Than Pink.
The Komen 3-Day is a 60-mile walk over the course of three days. In 2016, more than 10,000 walkers and crew members attended seven events across the country raising money for cutting-edge research and lifesaving treatment programs. Since its inception in 2003 the event has raised more than $820 million.
Susan G. Komen 3-Day Komen DIY (Do It Yourself) Fundraising Program
Since its inception in 2003 the event has raised more than $820 million.
#4EVERYMOM
Susan G. Komen's 2016 Mother's Day digital campaign #4EveryMom celebrated all mothers -moms who support us in good and bad times, moms who live in our memories and moms who are still in the fight against breast cancer. In 2016, users joined our celebration by using a custom Komen branded 'I Love Mom' profile picture filter on Facebook with #4EveryMom. The results were amazing! It was the most successful filter Facebook has ever done for any health-related cause or nonprofit organization.
• The Scientific Advisory Board (SAB) provides strategic guidance and direction for our research and scientific programs, and plays a key role in guiding and prioritizing Komen's global research investment.
The SAB is led by Komen's chief scientific advisors.
